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Introduction
[bookmark: _GoBack]Global strategy involves expansion in terms of competition in the global markets. It covers areas such as global, multinational and international strategies.  Global strategy, on the global value proposition and on global management form the theme in this paper. Exploration of the objectives of authors such as Ghemawat on various aspects will be considered. The central point of analysis involves Boeing selling to Turkish Airlines with the international location being Turkey while the company in US Boeing. Boeing is the largest aerospace company which is a leading manufacturer of jetliners, defense space and security systems. They are also service providers of aftermarket support. Turkish Airlines is the national flag carrier airline for Turkey since 2017 that operates to over 300 destinations in Europe (Rugman & Verbeke, 2017).
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